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includes the usual FAQ, 
plus a way to search for and 
download product manuals. 
Consumers can trouble-
shoot common problems 
(such as too much/too little chlorine, cloudy water and 
algae), or learn about water care with downloadable 
guides and Pool School 101 or Spa School 101 pages. 
The Contact Us tab goes beyond emailing King with 
questions; visitors can register their products and sign up 
for reservoir reminders to optimize water care. 

In addition, a new King Technology–branded 
YouTube channel houses all product videos. Each month, 
King promotes one of the videos by including a special 
message on it, encouraging consumers to learn more 
about the featured product by clicking on the pop-up ad.

Tapping in to some of the latest online advance-
ments, King Technology also began using QR codes 
on product packaging, proof-of-purchase, marketing 
literature and product manuals. The QR codes link to 
more information, plus videos on how to use King products. 

The company is also hoping to start conversations 
about its products. “We took the information that 
seemed the most popular on our main website and 
created microsites on a blogging platform that dig deeper 
into one subject,” Nord says. 

King Technology nevertheless recognizes the sale 
won’t get much momentum without its dealers. “The 
goal of these efforts is to increase sales, and those sales 
happen at the retail level,” Nord explains. “Every 
promotion we do has a find a dealer button, so if the 
consumer is interested they find the dealer near them. 
Many consumers research online but buy at their local 
store. This helps drive that store traffic.”

The King Technology dealer extranet provides 
information and tips on how to best sell FROG supplies, 
as well the means to obtain program updates, order sales 
literature and get coupons and rebate forms to pass on 
to the consumer. Retailers can encourage smartphone 
users in the store to scan the QR codes on FROG 
packaging for more details on the product, helping to 
secure the sale. 

Nord says a new King Technology website will 
launch in 2014 with optimization for all user platforms 
including desktop, tablet and mobile devices. “We want 
to ensure our information is well-received,” Nord says, 
“no matter the format.” n

VISIT THE KING TECHNOLOGY WEBSITE and you’re not only greeted 
by a friendly frog, a mascot for King’s FROG brand of chemicals — 
but also a plethora of resources for consumers. Unlike typical FAQs 
found on many manufacturer websites, King Technology recently 
expanded its online presence to educate consumers on water care with 
the goal of giving FROG retailers a boost in reaching out to current 
and potential customers.

King Technology specializes in pool and spa care sanitizing 
products. Its main product line, the FROG Mineral System, consists 
of EPA registered, mineral-based sanitizers. The self-powered systems 
provide water care that lasts for weeks without requiring users to 
touch or measure chemicals. FROG products reduce the use of 
chlorine or bromine by up to 50 percent, requiring as little as 0.5ppm 
for swimming pools and 1.0ppm for spas, says King Technology 
COO Randy Roseth.

“The online opportunities are changing daily,” Roseth adds. “We 
are continually monitoring these opportunities, including B2B and 
social media. Whatever we do, we want to make sure it has value for 
the consumer and our dealers.”

King Technology recognized the next step in its marketing 
efforts was to expand the company’s online presence, especially since 
the majority of its web traffic was existing FROG customers. It 
wasn’t just about generating new business, however, but also about 
meaningfully connecting with consumers.

“Our goal is to catch consumers at the point they are seeking a 
solution to their water-care needs,” explains marketing manager Lynn 
Nord. “We can then create an environment where they learn more 
about our products and even have a dialogue with us.”

The Information Station tab on the King Technology website 
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MOST EVERYONE IS DOING SOMETHING to save on gas expenses these 
days. When you’re in the spa business, however, it’s not always as 
simple as carpooling or checking tire pressure — especially when you 
provide product delivery or make service calls. 

Thankfully, technology continues to come to the rescue. Here 
are the newest smartphone apps that give you a tangible tool to 
save on gas.

Pump It Up
SMARTPHONE APPS HELP SPA RETAILERS CUT 
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GASBUDDY

iPhone, iPad or iPod (iOS 
3.0 or later), Android 1.5
Free
GASBUDDY.COM

GasBuddy, one of the top-rated gas apps available, lists 
prices by city. Users can sign up for a GasBuddy account 
or search as a visitor. Simply enter the city into the search 
box on the home page, and the app will pull up gas 
stations in the area with the lowest price listed first. Select 
the grade of gas you use for more information, or choose 
the map option to find the gas stations closest to your 
precise location. To find out exactly how much money you’ll 
spend on gas from one destination to the next, use the 
trip calculator on the GasBuddy website.

iGASUP

iPhone, iPad or iPod (iOS 
2.2.1 or later)
$0.99 per year
IGASUP.COM

With iGasUp, you choose the fuel grade, then working 
from your exact location, sort results by closest, cheapest 
or favorite gas station. You can also determine the square-
mile radius for the results within one to 15 miles from your 
location. Results are available via list or map viewings; 
quickly change preferences for search results without 
starting over.
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WAZE

iPhone and iPad 
(iOS 4.0 or later)
Free
WAZE.COM

Utilizing real-time traffic updates provided by other users, 
Waze not only provides the route between destinations, 
but also saves you travel time (and, therefore, gas) by 
helping your drivers avoid traffic jams, road hazards and 
even police traps. As a bonus, users can operate Waze 
hands-free through voice commands, both in choosing 
directions and by updating the community database with 
problems encountered on the road. 

ROUTE4ME

iPhone and iPad 
(iOS 3.2 or later)
Free, or $4.99 for 
100 addresses
ROUTE4ME.COM

Route4Me optimizes your route when you have several 
destinations in one day, providing a valuable resource to 
spa retailers who make house calls. Optimize the route 
for up to 10 addresses for free; for a $4.99 in-app 
upgrade, enter up to 100 addresses for one route plan 
(200 addresses is the maximum). Enter exact destination 
addresses, cities, states or airport codes. 

VIAMENTE ROUTE PLANNER

iPhone, Android, iPad and Blackberry
$19.90 per driver, per month
VIAMENTE.COM

Viamente Route Planner is a cloud-based online route 
planning service that not only allows you to optimize up to 
300 stops for multiple drivers all at once, but also sends 
the planned routes to individual drivers via smartphone. 
After defining drivers, importing orders and destinations and 
optimizing a route plan, the “deploy” button locks the plan 
into place and notifies each driver where to go. A larger 
investment than a basic smartphone app, this is best-suited 
to larger spa retailers with a full-service fleet. n
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